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Attempt all questions.

Make suitable assumptions wherever necessary.

Figures to the right indicate full marks.

Use of programmable & communication aids are strictly prohibited.
Use of non-programmable scientific calculator is permitted.

English version is authentic.

What typical skills must one possess to pursue a career in digital marketing?
[Ssect HI5(2ai 512(5E] wotladl HI2 culsd Ul 56 [l1e sANdL
sldl A2

Differentiate:  on-page and off-page  optimization in  SEO.
dslad $20: SEO Hi 3Tel-U% Aol WT-U% WILeHI§H2Lel,

How can a business develop a successful digital marketing plan? Explain
with a suitable example.
AU AN [Slred U5 Alowstl 3dl A [asuldl ad? Ay
GelsWL Ul yHodl.

OR
What are the primary elements of the P.O.E.M. framework for digital
marketing strategy, and how can they be applied to a business?
P.O.EM il Ul(HS ded) 9 87 (S[eed HIE[2o] cysUstl HIRe] Hlny,
Ul d AU U] 3d] Aa d1d) 53 aAs?

Differentiate between single-touch and multi-touch attribution models.
Ridle-2U Wal H[e-2Y W [2uY2lel HISE A dsldd 52U

Develop an SEO strategy for a newly launched e-commerce website,
including keyword research, on-page optimization, and off-page
optimization tactics.

sla$ e, wlel-U% WITHIBDAt WA w15-U% WI[RUIHD2Ue
Y5l Aled «idl dley 2A] 8-sTHY AALB2 HI2 SEO csUsll

CERTCI
Explain the factors that affect SEO and how they affect search engine
rankings.

SEO ol A2 Sl URMOI 3del Al HA A [2el 3591 Jcfl T 1UR

538 d yuendl.

OR
What are the different methods of data collection in website analytics?
dulee Weilfalesuui Sel AsaA sdledl ([alay yeg(da) Q) 82
Construct an off-page optimization plan for a newly launched website,
outlining strategies for building backlinks, engaging in social media
marketing, and leveraging influencer outreach to improve its search engine
rankings and online presence.

Date: 13-07-2023

Total Marks: 70

Marks

03

04

07

07

03

04

07

03

04



Q.3

Q.3

Q4

Q.4

(©)

(b)

(©

(b)

(©)

(b)

(©)

(@)
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HIS(EoT ARG 2] el dell YA Aleoget Ie5oL 1l WleAdloel
Sl3ol YRl HIS Ueilds 31623l Usi] 1™ dl.

How can businesses utilize social media to improve their SEO rankings?
Explain with a suitable example.
YA dHsil SEO (e591a YAl Hie HL(Ruud Hl[Sulell Gulal 3dl
d s3] 2% B2 Y12y Gels 418 yHxdl.
Provide the definition of conversion rate and describe its calculation.
PUIAREL £2ef] vl WU A defl AR dilel 52).
Imagine you are managing the Instagram account for a fashion retail store.
Discuss three different Instagram Insights metrics that would be essential
for monitoring the success of your content strategy.
S5&Uoll 5 5 di $QUsl R2d @R HI2 Instagram W 51Ge2q] qUldal 53]
28&d1 ). AL A6 WAL Instagram Hid¢ (B A2 sUstl UAL 5 B dHIR]
AHA] YsUstlefl USNAL UR B AWML HIS %e3] &2l
Explain A/B and multivariate testing tools and their role in optimizing
website performance.
AB A H[C2ARA2 2[RI 264 UHMd] el duAlseell Uellada
UIRULO P sAME dHefl ¢HSL AHemdl.

OR
Explain the following key metrics: pageviews, average visit duration, and
bounce rate.
o[ Aeil Yud Q25 AUl YB €241, Yalsideil AU wald s
WGy £R.
Explain sponsored InMail and give an example of a scenario where it can
be effectively utilized in a marketing campaign.
RN InMail uHostcl a4l HI5(EL HAAH] dsil wUSRS 2d
GUALL 53] USIY Adl £2Us] BelE&AL (M),
With a suitable example, explain how businesses can set up goals in Google
Analytics.
19y GeleWL A1 YUl 5 d () Google Analytics Hi @&l dil
Ad Ae 53l 2k 8.
What are the different types of Twitter ads? Explain each type briefly.
(322 a&Udledl [aldy UsiR) Q) 82 €35 USIRa &SHI AHdl
Imagine you are starting a new business in the fashion industry. Develop a
social media marketing strategy outline for your business, including the
choice of social media platforms, content ideas, and engagement tactics.
Justify your choices based on the target audience and marketing objectives.
56Uell 50 5 il d2lel GEIIIMI oldl Ay 2= 831 &Ll O dHIRL
gy (Y HI2 A\(2rud HL(SUL HI5(2ol cysUstl UL [AsId), BHI
Al21ue Hl(SuL WeslHel uied], UMA [AUR) A XH1SIQL cYseil
YH1AQL Ul V. dey Nelsl wa HIEE GRedledl AW dHIR)
YA edlladlal 1] 8dll.
How can advertisers optimize their ad performance within the Facebook
algorithm? Provide specific strategies and examples.
&Sl Facebook HENRUMHI duell s1&Ud Ueledal 3dl 2
UIRULIOP 53] 2% 8?2 ULSSH YSUstL Wal BelSWU Ueled 2.

OR
Explain different types of YouTube ads.
[a(cie usiReil YouTube &Ll AHlcll.
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Suppose you are planning to launch a new product and want to leverage
YouTube ads. Which type of YouTube ad format would you choose and
why?
gl 5 dil WS o Gallest A Sdlf] Alwell loild] @l O Wal
YouTube 1&Ldlstl @l¢ Aol Hidll ). dH 5AL USIRe] YouTube w1&d
slie Uie 5220 WA UL HIR?
Explain the concept of Dynamic Ads and give an example of how they can
be personalized to engage with the LinkedIn audience.
SIUel (1S &Ll UM 240 Linkedin Weisl A1 w1slal Hie dal 5l
3d cufsdald s3] AsIA doj GeleWL WUl
Explain the metrics and data available in Facebook Insights.
Facebook Insights Hi Guaot] N[254 wal 321 Y%Al
What are drip campaigns, and how can they be beneficial in email
marketing?
(SU A2l 9f & WA A A HIB(EaHi 3l A s1Uels1RS wefl 23 82
Explain different types of ad extensions available in Google Ads with an
example of each.
Google &AL Guded [dldy UsRel &Ud A 52U 35011
GelsL 18l yHdl.

OR
Describe the factors that influence ad delivery and reach on Facebook.
34045 UR o91&Ud [Ad8L el USlUa yetlldd sdl UReolle] dlel
5.
Give the difference between PPC and SEO.
PPC ¥4el SEO cletl d§lad (M.
Explain the different types of Google Ads Campaigns and their purposes.
Google 1&2ld BALAL (Al USIR) el AHell Sl AHxdl.
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