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YouTube Ads gl=23l2i:
Ad Format @e¥-l:
e TrueView Ads: [35Ucid siH2, Sie-22251S UsiY
e Bumper Ads: 6-2is-S -I--[R5Ucid, il %19)(d
e Discovery Ads: 1 YReiHiHi 42d W@
e Masthead Ads: ¢iHu% uz vl[Hay Wday-2
@lus [AfSal @)l sdsel:
o S22 §4d: WU[d — [GURRI — S5
o sid-wdasiH [SREGYRI4: YouTube — aiRiud HlfSu1 — doiaiige
o [R21il221 dsi: [GSai eeisiHiel seey AilSa-
o Adif@RsA glR3lel: @) 22, VidiwH2, S-S 25 52
sudls2el $HYS:
o s22wWifFd1; [Rigelcis, HA12ws, uHield sy
e yisseld sdild2l: viseld uig, 2ure 4H1(S

o [S[RR6YR14 UL AHdI[As 24 Ugs yHield cid-
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\ € N\ (4
o YsiHA HIVERL: ) 216, [SES-g| 3221, 5923
ROI H[s3H1g5214:

o ifSA~ 211231 SHIYUI(Es, 2B, ddH]
o G2 AIMBHIYBSIA: [Gis yeuAI, SUIlZd]
o [$2iRd 2[3291: s U254, usii-a duiHeEl

o 5354 2[801: [AfSal s cauruifRs uReii 118 [ds s?

443 2ls: "[AlSUl A1 52, 542 S A HIS[2o1 AsAd-A 25d 5"

yed 4(H) di [3 d]e]
LinkedIn 41 Campaign Manager 1 ¢l §u d&ieli 414 A1ui.
SdIGI:

LinkedIn Campaign Manager d@aeli:

dgel siRigiHdl SIJAEI
AilSa-A 219121 YiSeldd SHIAISSY, ¥i61 521 Jissd B2B 210122
VETTHEVIEN BT (o] EXEY Hd-21g4 Hgs, 52354 2[5 Sel-2du1ldd Hif@HIg3s2ld

o AilSaa 211[221: GUid1, SU- 21163, W61 21g2d, SieII-HIUIRd (G-

o ysid-A AIfARsA: CTR, CPC, s-ud5 2(S21, A/B 22231 aMd A

443 gls: "AUissy 21912, Uit AA1d1gs"

yed 4(6l) di [4 d1eI]

d¥d Instagram u? 4di Product launch 412 2is ®é2id (@I Gid1ddid 14 AMdIHI A1) . Instagram Ads
Gl419d] A4 YeIRdl HI2 dH SAI YAIdi dell d outline s, dHi GUIdl SRl HI2I content types el dHId?l S2l.

¥AdIGi:

Instagram Yiss2 @i~y SWigH:
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visse di=d el
S S
s22 Ad 2191221 AIf@M1g321
wWilHo1 sive o2 viifaRsy
v v v v
[d23y21c Stories Interest Performance
S22 Ads Groups Tracking

SWPd SUAUHR 2W;

Ry EX] vHdls:el

1. s22 [Si2l [Gasyd 22izleldol yisse sial, digswlgd g

2. Ad Format Selection Feed + Stories + Reels yle-sive vilciom

3. Targeting Setup SHiAIgsA + DI Lookalike 1[5

4. Budget Allocation £[As v Haigl YrsgiH-a-AA181Rd Hi[RH 1321

S22 @JERUAL

* Feed Posts: Ga-2jigdiH] visse si2iuig], digsRigd s2se

e Stories Ads: Usel U0l 522, Y232-¥22S S22

o Reels: 2[521 AI[S], Wiss2 SHi2elH, 221U

e Carousel Ads: 445 Yiss2 2A21d, SIIR ¢lgdIged
difuIgaseld Yfsdi:

o A/B 2[RRa1: ésdlg-d, [Gosy21c, call-to-action cie-

o ilSuUR Rg1gdu-2: usiv-a 21181Rd g, i, ad

o ci%2 RAdi5eld: 2ivs veeld s2dl ad sets Hi v [2ise 2

o [53il2a R%e1: ad fatigue 21041 Hi2 [Rufid 522 AUS2

443 2ls: "oi-1d], Uaie s, 21912 2], 25 S2 - Instagram 42"

ved 4(s) i [7 3]

Facebook 1 advertising dieoliReud 2u¥di-] Hecaypididi 2ure s20 244 d ad delivery 4 5dl 2d v s & d
A¥Adi.

¥AdIGi:

Facebook I advertising A@NReMA 2iH3d ad URSIH-4A HdH GiHIddl 44 RAsICI UR 2ivs Uldile Hnddl HI2 Hecayerf

\

.
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A@IIRuUH g2si:

Facebook AIiReM

— T

aéaidsdl guieIsdi He s

1 T T

[eis HqMIfAd Bl Ad 2eradi avzueisdi quieisdf glscis Ad [3Ga?l

iliR4aH ulRcini:

€2s dge (Sfca?l u2 v

[Gis cperu- G ci%2 AidiSeld siigHd
Ad Rda~ Gy ojeigdi 2siR [aizel
duRlIsdi JdiwH-2 HeAH A5 UldA1E AHHIA
Landing Page HEJH ASE2 quRIRISdi AHHY

Ad [S(c@azl ulsa:
1. Auction Entry: Ad 2lRAd-219H [Gi[Somi udel s2 &
2. Value Calculation: »icliRgH ad Rdd-i 244 2Liddi :s12 52 ©
3. Winner Selection: a2/l Gl ¢ deyj a2 Yd ©
4. Performance Feedback: ulReiHi ¢i1fd (S[Ga2l4 vaiifdd s2 &
difeHIg314 @peruIu1l:
Gied? AINRYH usiH~A HIZ:
o Rda~ 2siRa1: 24i(Sa1 2R 18 Ho Ui 522 GiAId]
o JIFN2 AIfRUIYBSRIA: 1Isys [GosyAct A4 sTul dIuR]
* Landing page ddIg4¥-2; ad-2il-us ididdl yfd(2d s
o glscis Hi[H2[R31: 4si2Icis glscisd gd clifEd 2]
Ad 2Jergdi ulReiai:
o [dosyid nild: G-Rasicyel g4, Uisel-d [Sas1-
o siil RAd-: 21912 A1[SU-1 dled Haw AdIg-H=2
e Call-to-action: 2uw, viisus 51 vingy

o HicIgd AHifRHIFS2: 614l [SUIga HIZ2 Ryil=g [Sa3194

y2sid- dHAR:

o sia2 ilRI-il: dedR IR 2siz sie-u-5ds g2I1$ &

AR

o 3 HifeHIg3sRA4: G2 dJLigdidin ads ilus [dd2el Hand €
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e s-u3d YUIRL: 2icifeid ads cledz uReiMHl did &

o dicil G-l 251GUR]: 2idd uRsIH- 415162 HYGYIE Gi-Id ©
HIYRI Vi VisTRRHR!

o Rda~ siuHiRRsY: dJeigdi 3(s21 HilHe? s?l

o A/B 2[R221: [dldy [$2ARg 4[@ioM] 12uiid]

A UAYERS \

o AilSAA FdAIP2A: quRIIsdi 12l @] RsI42 52 © d M
o ygiH-A 20891 V1IRuH asiiq [Gisda #1G2sH H12) vs6ildd s

42 gls: "vieliRaH w12)(d FdRud SIUE UId 52 D"

yed 5(1) [3 d1el]
[Gfde usi24] Email Marketing 1 (@ cid1dl 14 dd 2if&hd gei s2l.
FdIGH:

Email Marketing usi2i:

USIR éq S22 §isA

Newsletter [Gafid daie Sul 24uS2, GUI2I AHIUR
Promotional dyIel A HigR [S2s1G-=2 SIS, Uiss2 Ei-
Transactional uiRlel yfesael AIS2 Raile, [RIMo1 Aus22

e Newsletter: ail-s %19)(d, Ales wngeil, [GIR 4dc
e Promotional: d¥iel dgiR], gd-=i Ui s, HiHl ciel

* Transactional: HiS2 s-s¥2l4, dasH (@2, visIG2 AHuS2

Hu2 gls: "3, uMie, 21352 - Email A1 442"

yed 5(c1) [4 d1ei]

d¥l 4d] Yiss2 di~a HI2 ¥is Email Marketing A(Giid-] AisI cidid] 2811 ©1. A1 AH[GAIA [S31Y4 24 HuAEHi
diddidl widiild [dazel 2414, dHi a4 d-l 21s01d1 Hiudl 412 Email Marketing Analytics i 5dl 2ld Guaiol
sl d vel AH1dl,

¥AdIGL:

Email S5RIgd eI
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Yiss2 di= Email SWigd

bt

wifdar [Sas1g4  Alsassyel+ viIfARs

doiss]  dGissi  dGIsSI dciss]
v v v v
292 Email Send Measure

Hi[Sa- Template Schedule Results

SWigd Sqdui-2 ulsa:

deissi ug[diil Yu [SlagRcic
wifqa1 HI[SU AoH-=22H, da Al 21i2 [z, KPIs
[Sas18 2nde [svie, s2-=2 duid Email endza, siul
[ ELEIETE A5 i@, A/B 2221 s [Swdiyn-2
AHdIlGRs uRsiH-4 2[521, AHifHIgoselH Ruicy, g+aligey

Hdlse 2 W:

o AilSu A1l SHIAIGsY, vRlE] [322], o2 dad
o S22 QeI 212 [Risu-d, iU AH-1G=1H-2, sidl-21u 3]s
o [S33194 il@H=2A: Hicgd-RauilJd 2ndza, AIsys [drsyrAc

o 201 lE2I1M: 2osS2 dIg-d, A-S 219+, call-to-action ci2
dAIfalRsA Hiven:

e Open rates: 46352 Y- HARSISdI, A2 Uldrs|
e Click-through rates: s-2-2 Rda-, call-to-action u2gi-
e Conversion rates: Landing page 21i2si2sdl, 2Hig2 2uld

* Unsubscribe rates: s-2-2 2JRlddl, 2A1ddA A12d|

HH32 2ls: "yixdl, [S33184, AHd, [dedy el - Email dsadi”

yed 5(s) [7 Je]
A1l S[F2d d-s25uni AilRiad HllSa1 HISRa14 e uAiil.

¥dIGL:

AHilRiua HlSa1 wIS[2o1 [S[Red HIS2a1 euHIRAIHI A[[dIT €2s 6id] 1] 9, ¥ ali-sa Alss] el 5dl 2d [samldlsar s2
& dMi ynejd 2d YRad- dice] 9.

QElHS Hecd:
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vy

dfgis usiu

sie2 ARsIRsdI
Ad-2194 AdiBH2

21vi2s Me2Ad

wdasid-[afeie siael:

Facebook:
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dileiad sl

YIS AIA¥H2

dls

2AIES

[AESREY

AR

[Gectami 4.8 [Gifdud guriisdiA
uuRiald HlfSA1 sedi AHiE

desid Alss (sAldlsl

Jissd SHIAISS 219122

o sfd2] [GifeSa1: Yy, Uy, gdi-2f

o [dfde s22; 2522, 4%, [Als), digd 22MM

o isdl 2PI[Z21: [GordaiR SHIAIES 244 dduysla [Aseul

o g-sinal gl23el: 2y sluad, Saididl wéaid

Instagram:

o [Adosyid 221R12(A31: Gay-dLiadiH] g3l 2ileddail 21ild

o PrgqViAR HISRIL ui-2(R1 ds, vfEsd s2-2

o 21ifU21 gluai: wissz 20v, shoppable posts

e Stories giH2: ¥ 522, Usel Uien-] Asay

LinkedIn:

e B2B 42d[S21: Uis2lHd cigl, GYidl sdsel-

o [duIR dgca: Gulol g-atgza, [l uif3elfal

o Rgai HISRo1: 2d-2 (A3, viudiaur o3l
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o dls Fd2el4: visaldd 2191291, [Feiy-[AHid uei
Twitter:

o 2Ad-21gH HUS2A: AHIYUR, 25, dSId AdlE
o Yles Adl: 335yl uldailg, A1dxf[s A4yl [RIsel
o 31291 HIS[201: 3301 [y, UM S22 A
o [GuIR dgca: Gelor i, [Aw2lld Hdcl
YouTube:
o [af3ai MISRor: AHIsvs s2-2 siH2, Gl [R2-214
e SEO sIAEl: 43 [A[3(6i(G2], Google gl23iiH
o [RlgiRNcis s22: 2J2IRuc, SHIR2el, ¢IB- IS
o ydlsaer wEAd 2H1ds, Uiy ds]
ddHid [S%2d d-sa5y vy

1es add uRadHi:
o i2liad diedl: vilEl uédi 71% disi dif2iad U ali-sa deliel ©
e (G212 uRoiai: H1elerRiH] alanail A4 aidmen [eiid yellldd s2
o Adie YA 99Id AU S Sdi SIUS2 HAlFd!
o 522 qURIRL 2li2-giH [AfSa) 522 Uac
(Giasdd 21-45IH2IA:
o les AlaAsel: viaMs 2l A4d d2s Aifeiud Hlsal
* ali-s [GilESar: vifdisd 22i212(da1, cfsdca [dsia
o 52is2] CAqAIA: Jid-2194 UldIE GHdIA]

o GI¥IR ARUA: Ales P92 HI2 AIRIdd [difFd]

diis SIAEN

AN

o g2-4dR GifdlE2: gddi wesiH isiteid sldel
o syfd2] [GileSar: usieiR SidiaR 6125 Sacun-2
o YI3R-%IR2S S2-2: Vi[d5d GiI-S Visdis]
o dIARd AelaAl: iR gl2l 35Ul Uiy
aiifd [GuRenii:
o HIga] YARIA: S2I Yigseld SIYEIRAI A5
o AeIRau A=y WdesiH uildall visyeen-2a
o gul¥dI W@asiwi: 44l Ad ds]
o gl F3RAIdI: AHM[AU4d B4eid YidIdd]

Hu3 2ls: "aifeiua HllSal AHigfAs HIS2o14 Aelyel cidid o
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yed 5(H) dli [3 djel]

Google Ads Campaigns I [dfdg usi2l sl §? £254 2il&id geid 24l

¥dIGi:

Google Ads 5Wig- UsIRl:

SWigd usIR
Search
Display
Video
Shopping

App

(o

4

A uReIMiHi 2522 Wd2Id
doidlg2aHi [dasyud weéld
[l s1s21d]

Yisse 2lisy wd2Ud

HicIgd U Uil

e Search: slas-21912s 2522 ¥1d2Id, G P22 AHi[SU-

e Display: Gi+2 ®1&2Id, IIus Ui, [Gasyid uld

e Video: YouTube ¥132Id, AISYHS S22 SIH2

e Shopping: Uiss2 gus, [SHd, SIuS2 Ui [dsy

o App: 31U SIGAAIS, F4-TU iseld, Y32 Alsd>3el

q4u3 gls: "w, [Sad, [Gsal, 2iifbar, @1y - Google i 4sall"

yed 5(6i) di [4 d1el]

&IRi 5 di Google Ads i Guid1 5214 Pay-Per-Click (PPC) $3igd 32 s3] 2811 9. 51igd cididal-l ulBal aeidi,
dHi Google Ads S®igHl UsIR uie s2di, ad extensions 2 s2q, ¥i4 ad performance 4 optimize s2dl H12
bidding 244 ranking eI uRi€ s2dl d ¥41d2l s?i.

¥dIGi:

PPC SWigd a2u1y ulsal:

.//

5P UsR
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Waie

Google 4f U

Google Display Network
YouTube \d2siv

Google Shopping, Search

sid-wesiH Wab-2

PPC SWig 2124y

Ad Extensions 221y

N

—

Bidding

YogiH-

N

<
4

Sitelink Call

Manual CPC

Target CPA

wIg-e2-ud1g ulsan:
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1. 51 gd yaiedil
2. Ad Extensions
3. Bidding ai2iu

4. dHileHIg3214

SR g4 UsI2 uedil:
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(sa1

A SWigA uaie s
dcifdd extensions GY2I
Bidding cj¢2-1 Ui€ s2l

Hil422 A4 AsHR S2U

o A SNYA: dicsI[As 5-uds HI2 2vs, slas-uH141Rd 2191[22]

vudls2el [Gaidi

G-g-2-2 slds 210121

Sitelinks, callouts, structured snippets
Target CPA 319l Maximize Conversions

slas yzsivi-d, ad 2222

o 212 UilSUA: GauleAi/AdRAl HIZ AlSAULI 211Udl dURIRISdIRA]

o GI%2 Adiseld: Gu-siHRlAd g2-2 slasy u sisa

Ad Extensions s[$o32el:

o Sitelink Extensions: g2+ U [dsa (Miss2a, ald(@, 2ius)

e Call Extensions: HiGi1g/d duRI2ISdiA] HI2 Si 4612 (S

e Location Extensions: [Gi254d 15 A4 [€211A]

e Callout Extensions: 14~ [ds¥ [cigaA] clgdige sl

e Structured Snippets: [G[2ie Uil (G5, 2(dFa, S[e2de1-)

Bidding eI [dscui:

e Manual CPC: cifsaid slas [Gisal u2 aiyer [Hisel

e Target CPA: dissd sle2-u2-i[sd[53214 Hi2 AHiz2iHes [GifSa]

AR YA

e Maximize Conversions: ciga-] A2 AH12iH2S [Gis AHi[@HIg3214

e Target ROAS: (324 i s 245 Ai[@H1g32I

u2sid- AHifRHIg32A:

o slas aieligd: 10i2d slasa, didl-2gd dsi

o Ad siul 2[R291: 445 9254, UsiH-a1 2w el

e Landing page AdIg4H2: N idddl, 5-4254 AHifHIg32l

o sdif@zl asi2 Yuiren: Rda-, [sds-g 22, landing page vi4eid

42 gls: "uric s2l, [dagd s2l, [Gis 52, AIfRHI3 521 - PPC isndI-] HIdI"

yed 5(s) di [7 2]

450 Facebook Ads @jeRuI41 Yul gi2siq deid s?i.

¥dIGi:
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As0 Facebook Ads -1 HI2 244 U2aUR %isiddl el2siMi Aladdlyds 2H12ix-, AHdlS0l 24 A1 [@HIg3eI-H] %32

e ‘ ‘ syl ‘ ‘ AB 3 ‘ ‘ e HifizfE ‘ ‘ Bid viliger ‘

ol febe

YU QeI g2si:

g2s dHl@n-2 Asundi ulRcini

AilSa 21l SHiuIfgs, 1A, adysl Uissa 2191221, 2icildd yely
[82il2d visdd- [Gasyic, siv, [dfSal s2-2 Ho1gH-2, GiI-S YidIddl
SWigd 225U Geal, 682, 21SY[GoI U @adl, siigH ul
AHifeuIg3214 2221, Hifd2[R21, visxseeH-2a Sel-aivifdd [efi

HilSa 2111221 eI
si? dilSA-u:

o SHIAIEsA: g, (Ao, 22014, [Rigiel, BH19s

o 2RI 21u, UgfdiAl, Gil-s uieoflAl

o ddgsi: viil€l adH, [Suiga Guaial, Yaiisd) Ued

o sdseld: U 51 (o], 21U quiIsdil, gd2 e i1A]
sa2H AilSU-u:

* doidig2 Yaisidlil: Nsad-2aiRd Rl

o Yles [@R2A: YHgd AGRsIYGi, CRM S2l

o VY quRIRISIAUI: HicIgd U 2i0-2 2[S9

o UIBHR AIlSAA: [AISU] i, U [Samldlsaii
Lookalike ifSu-:

o iR} yaieddl: 2is Ales], GRU-HRI Aom2

o AU A1925: 1-10% 2HI-dl 2]

o cildlifd@s 210il2a1: £21-[G e [Gade

o [dufid ¥us2: disg HI2 divi S
[52il2d Sadui-2:
[Gosyud s2ee:

o Gau-dJeigdidl gA%: viseld sl2iUIg], oS Yidlddl
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o [afSi se22: Hi2ld Al(SSA, UiSs2 SHIRPRI
e Carousel giii2: »14s viss2d, 22izl2(dor ([[@isa-
o Hicgd AifRuIgSal: alZsa sivea, enci-22ifUol [Gosyic
Ad sl eI
o Ssdlg-A: L4 Wudl, didi-Slud
e Glis] 2s22: 2uwe dy wuil3ei, elid-icis AHuld
e Call-to-action: [sa1-cgil, dicsi{dsdl 2%l
o AlfRIud yg: yeii i, iledi, Yas2-¥2es 522
SHPd 25U
G2 yRigil:
o ld: oils w9)(d, usiy SHig-
o [durReln: 21fss, vidieni-, [dlsl cp2s
o sra2sd: dls sH22ld, duulel, B gl
o R2-214: Ruis(3o1, Ass dlgseigy dey
Gi%2 @)Ul
o SWigd 6I¥2; Visc2 W Hlel
e Ad set 6i%2: AHi[Sa-d-[Gl1e idisal4
e Bidding el si22 $21d, UsiH-a A1feHIg3eld
o 2Asyd viifRH1g3elA: s usiH-a 219l
usid- AHifRHIg32IA:
23201 $Hus:
o A/B 2[R2a1: [3i29 dRel, AHiSa dom-2y
o AissISIA Hecd: i 222 (8, Ad 2193
o ugid- s CTR, CPC, 5454 22, ROAS
o [A%dI vMdlsel: asn dRAl- 25d s2l
Hil42[R21 V14 vissed-2:
o E[ds Hil42R31: iz UfJo1, ugiv-a 25
o Andifés AHifRuIgsel: [Gis visseeHy, vHilSU- Rslg4i-2
o HIRis dulail: Al YRIisH, SWgH YAdTs-
o [BUIfAs VIR™AIBA: dicil 2110141 deA AHdIg4H2, 6182 [RAdIS2I
AsAdl HIver:
o YU UgiH- YUsisl: (G421 GEedl 1 AdIgH s

e Attribution HIS[@oI: H[@-2 59254 2[Sa)
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o RAsIRI YR dAdR: AH1ds A(2eY2IH, dicd d1eld?]

o 2Ales dIFs219H AR dicil dl101H] 212 YRIisH
ViSUI @QeRUAINAI:

o siA4Ifis viss2 ads: viiziHes [R2191(2]

e Messenger gl23l2l: 2idicicis HIS[22]

e Instagram \@a¥H-2: siy-1d2siy Hif@u1g32

e Facebook Shops: g-siHaf gl2302i4

HH2 gls: "diss 21912, AHISHS GiHId], RYSIHS 231, Add HI[RHIg3 s21"
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